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Prepare for a giant leap or two.

Welcome to New Horizons, the DTG Summit 2019. 
Today we’ll be exploring the UK’s current position in 
the global media and communications universe and 
establishing how the nation can maintain its lead in 
innovation. 

We pride ourselves on collaboration here at the 
DTG, and our annual summit is always a fantastic 
opportunity to engage with colleagues from across the 
industry. 

The media and TV landscape is becoming even more 
global in reach. Increased competition is fuelling 
greater innovation within the industry, and new 
technological innovations are changing how TV is 
consumed. Economic factors are also impacting the 
UK’s position in shaping the future of TV and broadcast. 

Today, we will be exploring our industry’s new and 
changing horizons. The new opportunities, new 
challenges, new distribution, new monetisation and 
new viewer experiences. 

This year is the 50th anniversary of the moon landing. 
To mark the occasion, we have a session called ‘Out 
of this World’. It will feature some very special guests, 
discussing the monumental event – from TV coverage 
of the Apollo programme to how the television pictures 
were actually captured, transmitted and received. 

The DTG Summit 2019 is unapologetically reaching 
for the stars in its ambition. We’ll be covering Brexit, 
eSports, Global Distribution to 5G, SVOD and Advances 
in Advertising.

We hope you fi nd New Horizons insightful and inspiring. 
Enjoy the day! 

Richard Lindsay-Davies CEO, DTG

WELCOME

BBC Apollo 11 studio, with James Burke (standing), 
Cliff Michelmore and Patrick Moore (seated), 

June 1969
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PROGRAMME

09:15 – 09:55  
 

PANEL DISCUSSION:  
CHANGING HORIZONS
Dawn McCarthy-Simpson MBE, Managing  
Director of Business Development & Global Strategy, 
Pact

Ingrid Silver, Partner, Reed Smith

Simon Spanswick, CEO, Association for  
International Broadcasters

Chaired by Joe Mayes, Brexit & Media Reporter,  
Bloomberg News

• What are the implications of the latest state-of-play  
of Brexit on UK broadcasters and producers, and  
international channel providers broadcasting from  
the UK? 

• What have broadcasters and TV platforms done to 
prepare? Is the UK’s reputation as an international 
broadcasting hub in danger? 

• What are the post-Brexit opportunities for producers?

NEW OPPORTUNITIES

09:00 – 09:15
 

OPENING KEYNOTE: STRATEGIC HORIZONS
Yih-Choung Teh, Group Director, Strategy and Research, 
Ofcom

• How are broadcasters and producers responding to the 
shift in audience viewing patterns?

• What’s the latest state of play with the SVOD ‘frenemies’ 
and Silicon Valley hi-techs?

• What are the opportunities for public service  
broadcasters? Are they collaborating sufficiently?

08:00 – 08:55  
COFFEE & REGISTRATION

08:55 – 09:00  

WELCOME & INTRODUCTION
Richard Lindsay-Davies, CEO, DTG

09:55 – 10:10  
 

PRESENTATION AND PANEL:  
THE ESPORTS PHENOMENON
Carl Hibbert, Associate Director, Consumer  
Media & Tech, Futuresource Consulting

• How did esports evolve from gaming to become one  
of the world’s largest live spectator sports? 

• What is driving the meteoric rise in esport revenues? 
What are the business models?

• What are the opportunities for TV platforms,  
broadcasters, content producers? And what are the 
prospects for the consumer electronics industry?

10:10 – 10:30  
PANEL DISCUSSION
Michiel Bakker, CEO, GINX Esports TV

Rory McVicar, Director of Content Delivery,  
Transport & IP, EMEA, CenturyLink

Chaired by Carl Hibbert, Associate Director, Consumer 
Media & Tech, Futuresource Consulting

• How did GINX Esports TV build a global network, 
bringing esports to mainstream sports audiences?

• What are the live esports networking opportunities 
that CenturyLink is seeking to harness?

10:30 – 11:00 COFFEE & NETWORKING
4

NEW CHALLENGES

11:00 – 11:15  
 

PRESENTATION: CHINA, CRUCIBLE OF 
DIGITAL DISRUPTION
Paul Lee, Global Head of Technology, Media & 
Telecoms Research, Deloitte

• How is China’s world-leading 
telecommunications infrastructure powering 
entirely new industries?

• What infrastructure advantages does China  
have as it prepares to launch its 5G network?

• How will China leverage its connectivity and 
scale advantage to become a leading player  
in AI?

11:15 – 11:30  
PRESENTATION: PSB UNDER THREAT – 
WHAT’S AT STAKE?
Claudia Vaccarone, Senior Strategy Advisor,  
European Broadcasting Union

• What is the contribution of public service  
broadcasting to a nation’s creative economy, 
culture, democracy and TV innovation?

• Why is PSB being challenged by politicians in 
several European countries?

• How can PSB be safeguarded and protected?

NEW DISTRIBUTION

11:30 – 11:50  
 

PRESENTATIONS AND PANEL: ~STREAMING 
BECOMES MAINSTREAM
Hannah Brown, Chief Strategy Officer, FUBOTV

• How did FuboTV create an over-the-top TV service 
distributing live sports channels in the US?

• Why did it pivot to become a broader streaming service, 
adding entertainment and news?

• How does FuboTV’s cloud-based DVR operate? What are 
FuboTV’s expansion plans in Europe?

Anthony Berkeley, VP EMEA and APAC Business  
Development, Velocix

• How has Velocix built a platform that creates video 
streams tailored to individuals’ preferences?

• How do personalised streams drive deeper engagement 
with users across multiple screens? 

• What is the future of online video? How will advanced 
screen technologies untether users?

11:50 – 12:15  
 

PANEL DISCUSSION
Sylvain Thevenot, Managing Director, netgem.tv

Hannah Brown, Chief Strategy Officer, FUBOTV

Anthony Berkeley, VP EMEA and APAC Business  
Development, Velocix

Gonzalo de la Vega, General manager, EMEA, Fastly

Chaired by Alex DeGroote, Founder, DeGroote  
Consulting

• How has netgem.tv latest app-based set-top box integrated 
streaming platforms with live linear channels? How is netgem.
tv offering a personalised experience with enhanced discovery?

• What are the technical challenges of IP-distribution across 
different international markets?

• How is streaming enabling new content players? How is the 
concept of TV ‘channel’ changing?

12:15 – 13:00  
PANEL DISCUSSION: COLLABORATE TO COMPETE
Susie Buckridge, CEO, YouView

Jonathan Thompson, CEO, Digital UK

Alistair Thom, Managing Director, Freesat

Chaired by Nigel Walley, CEO, Decipher

• How is innovation managed in a horizontal market? How are 
the UK’s free-to-view platforms delivering next-generation 
TV? What do consumers consider a next-gen experience to be?

• What can broadcasters learn from TV platform collaboration 
as they consider SVOD tie-ups?

• Are PSB broadcasters collaborating sufficiently in order to 
compete with the global hi-techs?

13:00 – 14:00 LUNCH & NETWORKING



5 6DTG Summit 2019 DTG Summit 2019

14:00 – 14:10

Dr Maggie Aderin-Pocock, Scientist & 
Broadcaster
• Moon Landings 50th Anniversary: how did TV 

coverage of the Apollo programme, 
documentaries on space and numerous 
science fi ction series inspire a generation of 
scientists? 

• How does science programming now 
infl uence children? How can TV encourage 
more children into STEM subjects, and more 
women in science and engineering?

14:10 – 14:20

Dr William Cooper, Media Technology 
Analyst & Consultant
• 20 July 1969: How were television pictures of 

Neil Armstrong and Buzz Aldrin walking on 
the moon captured, transmitted, received, 
seen and remembered by audiences around 
the world?

• How much of the historic television 
coverage has survived?

14:20 – 14:30

James Burke, Broadcaster, Historian, 
Futurist, Author
• 20 July 1969: How did the BBC prepare to tell 

the story of the moon landings? Who were 
the characters in front of the cameras, and 
behind? 

• What technology was available in the studio 
to keep viewers informed and engaged over 
10 days of broadcast coverage? How did 
tension build in the studio as we got closer 
to the ‘giant leap’?

• What impact did the historic and 
record-breaking moon landings have on 
him? How did it infl uence his subsequent 
career?

14:30 – 14:50 PANEL DISCUSSION

Jon Culshaw, Impressionist & Comedian
James Burke, Broadcaster, Historian, 
Futurist, Author
Dr William Cooper, Media Technology 
Analyst & Consultant
Chaired by Dr Maggie Aderin-Pocock, 
Scientist & Broadcaster

• How has TV science storytelling changed? 
Are science documentaries still connecting 
with live, mass audiences?

• What are the TV opportunities for the next 
big leap in space exploration?

PROGRAMME FEATURE 
SESSION: 

OUT OF THIS 
WORLD



7 DTG Summit 2019

NEW MONETISATION

14:50 – 15:00
  

PRESENTATION: BEYOND THE 30-SECOND SPOT – TV AD INNOVATION
Jane Ostler, Global Head of Media, Insights Division, Kantar

• What do brands want? How effective are the various advertising channels – individually  
and when used in combination?

• How are marketers measuring TV? What do consumers expect from advertising? 
• What might TV ads look like in the future?

15:00 – 15:40
PANEL DISCUSSION: ADVANCES IN TV ADVERTISING
Graeme Hutcheson, Director of Advanced Advertising, Sky

Alison Davis, Industry Lead, Telco, Entertainment & Media, IBM

David Cutts, Managing Director, S&T

Matt Hill, Director of Research & Planning, Thinkbox

Chaired by Jane Ostler, Global Head of Media, Insights Division, Kantar

• What benefits can targeted TV advertising deliver to brands? How is it attracting new advertisers to TV?  
What are the benefits for viewers? Which household attributes can advertisers select?

• What are the future tech trends for TV advertising? How is Blockchain and AI being applied?
• How is targeted advertising being developed on digital terrestrial television? What are the opportunities  

for online video advertising, and ad substitution in live broadcast on the platform?
• What is a ‘total TV advertising’ approach and how will that maintain TV’s cost effectiveness? Is TV  

ad innovation being done in collaboration with all stakeholders?

NEW EXPERIENCES

16:05 – 16:20 

 

PRESENTATION: PERSONALISATION, 5G & DISCOVERY  
– THE IMPACT ON TV 
Professor Jonathan Freeman, Department of  
Pyschology, Goldsmiths, University of London, and  
Managing Director, i2 media research

Leah Kurta, Research Psychologist, i2 media research

Polly Borden, Research Psychologist, i2 media research

• As 5G, personalisation and new discovery methods are  
adopted by the TV industry, what are the potential  
benefits to industry and consumers? And what are the risks?

• How will 5G transform the current TV infrastructure, what  
are its capabilities and what are the consumer expectations?

• How will personalisation of content and advertising  
transform consumption experiences and provide new  
opportunities for the industry? What are the risks for  
consumers? How are the content discovery concerns of  
PSBs likely to be addressed?

In this interactive, quick-fire research synopsis, i2 media invites 
you to envision the future and cast your votes on whether we’re 
headed for a utopia or dystopia.

16:20 – 16:35
PRESENTATION:  
TAKING NEW STEPS INTO THE SMART HOME
Adrian Baschnonga, Global Lead Telecommunications  
Analyst, EY

• How are consumers responding to smart new devices in the 
home? Which smart product categories are leading right 
now? What do smart householders expect in five years’ time?

• What are consumer attitudes to connectivity and content? 
Which consumer segment is leading the adoption curve? 

• How can service providers create a winning customer journey 
into the smart home?

16:35 – 16:50
  

PRESENTATION: TV REDEFINED
Maria Rua Aguete, Executive Director, Media, Service 
Providers & Platforms, IHS Markit

Paul Gray, Research and Analysis Director, TV,  
Consumer Electronics and Devices, IHS Markit

• What are the latest screen technologies that are vying 
to deliver the most realistic TV experience ever?  
What’s the latest on HDR? What is the latest research 
on consumer take-up of 4K UHD? 

• Which TV platforms are offering linear 4K channels? 
How is the 4K content market shaping up?

• How is NHK in Japan planning to build on its  
pioneering 8K Super Hi-Vision channel launch?

16:50 – 17:05
PRESENTATION: MEETING CONSUMER DEMAND
Fabio Murra, SVP, Product Marketing and Solutions, 
V-Nova

• Consumers want higher-definition content on all their 
devices, wherever they are. How does next-generation 
image and video compression achieve this, and offer 
new monetisation opportunities for service providers?

• How does V-NOVA’s PERSEUS™ video compression 
enable better quality and efficiency for all major video 
workflows? How does it work in tandem with current 
underlying video codecs and streaming formats to 
provide a step-change in video quality?

PROGRAMME

DRINKS & NETWORKING15:40 – 16:05 TEA & NETWORKING

NEW HORIZONS

17:05 – 17:25
 

DISCUSSION: DRIVING INNOVATION
Simon Fell, Chair, DTG in conversation with  
Richard Lindsay-Davies, CEO, DTG

• What do members value most about their DTG  
membership? How is the DTG grasping change?

• How will the DTG continue to provide world-class 
services to members, preserving its status as the UK’s 
unique self-funding centre for innovation in digital media 
technology?

• How is the DTG working on future of television,  
embracing the convergence of content and networks to 
efficiently deliver video to all screens, in all formats?

17:25 – 17:30 

CLOSING REMARKS
Richard Lindsay-Davies, CEO, DTG
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Richard Lindsay-Davies
CEO, DTG

Richard is responsible for the DTG’s growth and 
development. With over 20 years of TV industry 
experience, Richard drives the DTG’s unique 
collaborative culture. 

Richard joined the DTG in 2004 as Director of Public 
Affairs. He was appointed Director General in 2006 
before transferring to Freesat as Commercial 
Development Director. 

Following Freesat’s launch Richard returned as DTG 
DG in 2008. In 2012, Richard was named as one of the 
50 most influential digital media leaders by Digital TV 
Europe. Before the DTG, Richard spent 15 years in the 
TV industry with roles at Sony, Toshiba and Pace.

Dawn McCarthy-Simpson MBE
Managing Director of Business Development & Global 
Strategy, Pact

Dawn is an international development expert with over 
25 years of experience in the broadcast industry (TV and 
radio). This includes Managing Director, Commercial 
Director and Broadcast Development Director roles at 
local, national and international television channels. 
She is also thought leader and expert speaker on the 
broadcast industry.

Dawn was appointed a Member of the Order of the British 
Empire for services to Exports in the 2017 Queen’s Birthday 
Honours.

Currently Dawn leads on both the business development 
and international strategy at Pact. Creating strategic 
opportunities and activating projects which enhance 
global exploitation for the UK TV sector.  In 2017 she 
launched the Global Creative Alliance, attracting 15 
country partners to help stimulate co-production activity.

Yih-Choung Teh
Group Director, Strategy and Research, Ofcom

Yih-Choung Teh is Group Director, Strategy and 
Research at Ofcom. The Group’s role is to ensure that 
Ofcom has a deep understanding of consumers’ use 
of communications services through research and 
analysis of industry trends, and to develop insight 
which informs Ofcom’s overarching strategy. 

He has previously been a Director in Ofcom’s 
Competition Group, working on issues including 
Ofcom’s strategy to encourage investment in telecoms 
infrastructure, and overseeing Ofcom’s broadcasting 
and media competition programme.

Ingrid Silver
Partner, Reed Smith

Ingrid is a partner in Reed Smith’s global Entertainment 
and Media Industry Group and a digital media, 
broadcast and communications transactional and 
regulatory expert. She joined the international law firm 
in 2017. 

Ingrid has more than 20 years’ experience working 
with clients ranging from blue-chip corporates to early 
stage innovators and disruptors. During that time, 
she has advised on a broad range of commercial and 
corporate transactions as well as industry-specific 
regulatory issues. 

Ingrid is a well-known and regular industry 
commentator, speaking in the press and at 
conferences, and hosting ‘The Top Table’ media, 
communications and technology lunch series. 

Simon Fell 
Chair, DTG 

Simon was appointed independent Chair of the DTG 
in February 2019. His career across IT, online and 
broadcast media, telecoms and airport technology 
spans five decades.

Simon was most recently Director of Technology 
& Innovation at the European Broadcasting Union 
(EBU). Based in Geneva, Simon led the team driving 
the industry’s digital transformation and introduced 
several new initiatives bringing focus to areas such 
as cyber security and OTT and establishing the EBU 
Innovation Awards. 

Simon also chaired numerous international working 
groups and standards bodies, as well as represented 
broadcasters in their negotiations with the EU on 
spectrum.
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Carl Hibbert
Associate Director, Consumer Media & Tech, 
Futuresource Consulting

Carl oversees Futuresource’s team responsible 
for research and analysis across all forms of 
entertainment and content distribution, spanning 
broadcast, video, games and music. Carl also oversees 
Futuresource’s consumer research programmes. 

Beyond his management responsibilities, Carl is 
Futuresource’s lead analyst for pay-TV and broadcast. 
Prior to his current role Carl spent four years as lead 
analyst for Futuresource’s broadcast technology team, 
heading up research programmes and consulting 
projects across the entire supply chain from head-end 
video compression through to in-home set top box 
technology.
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Michiel Bakker
CEO, GINX Esports TV

Having been a member of the founding team of MTV 
Networks Europe (now known as Viacom International 
Media Networks), Michiel now leads GINX Esports TV, 
the world’s largest international esports TV channel, 
reaching over 55 million households globally.

Rory McVicar
Director of Content Delivery, Transport & IP, EMEA, 
CenturyLink

Rory began his career as a freelance video editor 
working on various projects. Always interested in 
technology, he joined the London-based start-up 
Aframe as Head of Product and helped grow the 
platform from proof of concept stage to a global 
business delivering remote collaboration workflows 
for some of the biggest names in broadcast.
 
He joined CenturyLink (Level 3 Communications) in 
2016 to focus on growing their content business in 
EMEA. He is now the Director of Content Delivery, 
Transport & IP, EMEA - product director and business 
innovation advocate with rich, practical insight into 
the worlds of cutting-edge web technologies, cloud-
powered collaboration and professional video.

Paul Lee 
Global Head of Technology, Media & Telecoms 
Research, Deloitte

Paul Lee is a UK Partner and the Global Head 
of Research for the technology, media, and 
telecommunications industry at Deloitte. 

In his global role Paul has authored over 90 TMT 
reports including Deloitte’s 18th annual Predictions 
for the Technology, Media and Telecommunications 
series. 

In 2019 Predictions launched in over 50 countries and 
its points of view are featured in broadcast, online, 
and published media worldwide. In addition to running 
the TMT research team globally, Paul manages 
the industry research team for Deloitte UK. Prior 
to Deloitte Paul was Director, Gartner Consulting, 
leading work in the telecommunications sector.

Joe Mayes
Brexit & Media Reporter, Bloomberg News

Joe is Bloomberg’s Brexit and Media reporter in London. 
He has delivered agenda-setting coverage of the 
biggest media stories in recent years, including the 
takeover battle for Sky, the resignation of WPP founder 
Martin Sorrell and the impact of Brexit on the UK 
broadcasting sector. 

Before joining Bloomberg, Joe freelanced for media 
outlets such as The Sunday Times, The Times and Al-
Jazeera. 

He holds an MA in Journalism and International 
Development from Sciences Po, Paris, and read 
Philosophy, Politics and Economics at Durham 
University.

Simon Spanswick
CEO, Association for International Broadcasters

The AIB is a global alliance of media companies that 
deliver, or support the delivery of, cross-border and multi-
platform international broadcasting. As CEO Simon leads 
the organisation’s work on a day-to-day basis bringing his 
vast experience to the benefit of members.

His career spans both public and commercial media 
sectors. He worked as a freelance journalist to BBC 
World Service English prior to joining the BBC full time 
in 1986. He also worked with BBC Monitoring, and in 1993 
he moved to World Service Corporate Affairs, focusing on 
press and public relations initiatives, while at the same 
time continuing to present the World Service English 
media programme, Waveguide.
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Sylvain Thevenot 
Managing Director, netgem.tv

Sylvain joined the executive committee of Netgem in 
2015, initially establishing the London office to run EE 
TV as a managed service. 

With a strong leadership background in both ‘start-
up’ (he founded one of the first ISPs in France) and 
fixed and mobile telecom operators (running large 
P&Ls for Vodafone, TalkTalk, EE), Sylvain brings more 
than 20 years’ commercial experience and now 
leads Netgem’s operator solutions across the world, 
focused on driving Netgem expansion with new 
products and new customers.

Anthony Berkeley 
VP EMEA and APAC Business Development, Velocix

Anthony has led video business engagements 
at Velocix since 2010. He has worked in the 
communications and media industry for more than 
20 years, having held senior leadership positions at 
Lucent, Alcatel-Lucent and Nokia.  
 
Before joining Velocix, Anthony worked on 3G and 4G 
Wireless and IP video solutions. 
 
With skills spanning business modelling, marketing, 
strategic planning and business development, he has 
a proven ability to bridge technology and commercial 
engagements to drive business success.

Gonzalo de la Vega
General Manager of EMEA, Fastly

Gonzalo de la Vega is the General Manager of EMEA at 
Fastly where he is responsible for driving the growth 
and development in region. 

As a digital media entrepreneur who likes to make 
things grow, he has worked on most sides of the value 
chain, including digital music at Sony Music, music 
apps at Microsoft, and networks at Telefónica. 

Previously Gonzalo served as CEO of Nice People At 
Work and SVP of Sales at Musiwave. He is passionate 
about content production, distribution and technology. 
When not working at a startup, Gonzalo likes to make 
music, ski and scuba dive.

Alex DeGroote 
Founder, DeGroote Consulting

Alex DeGroote has worked with clients and investors 
in the Media/Internet/Marcoms sectors for 20 years.  

He has been a highly-rated sell-side sector analyst, 
and worked in equity capital markets, for a number 
of investment banks. Corporate clients have included 
the likes of WPP, STV, Trinity Mirror, Rightmove, and 
GoCompare.  

He founded DeGroote Consulting in 2018, and services 
include research, stakeholder relations and corporate 
finance solutions, focussed on the TMT sector. Alex 
is also an adviser to a number of respected, boutique 
finance firms.
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Hannah Brown
Chief Strategy Officer, fuboTV

As Chief Strategy Officer at fuboTV, Hannah oversees 
strategic development and execution of the sports-
centric internet subscription pay-TV service. 

Before joining fuboTV Hannah was SVP of corporate 
development at Relevent Sports, a US soccer business 
that brings the major European clubs to the US and 
Asia, where she was responsible for executing and 
delivering development opportunities either via 
mergers and acquisitions or organic development. 

Prior to joining Relevent Sports she spent almost 10 
years at Sky, most recently heading sports business 
development where she led investments and 
partnerships with start-ups including fuboTV. Prior to 
that she was head of rights acquisitions for Sky Sports. 
Hannah began her career at KPMG as an associate 
chartered accountant.

Claudia Vaccarone
Senior Strategy Advisor, European Broadcasting Union
 

Claudia is a marketing executive with over 20 years 
of international experience in media, broadcasting 
and communication. She has worked in the US, Italy 
and France and is currently Senior Strategy Advisor at 
the European Broadcasting Union, the world’s largest 
association of public broadcasters.

Previously she was Director of Global Market Research 
and Customer Experience for the leading satellite 
operator Eutelsat SA, in Paris, where she has re-
engineered the satellite fleet’s audience measurement 
through the TV Observatory (a panel of 61,000 annual 
interviews with consumers in 52 countries). She 
has also built customer experience and satisfaction 
programmes, conducted the first consumer research 
studies in Europe on Ultra HD, and has presented her 
research at global industry events.
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Nigel Walley 
CEO, Decipher

Decipher works with large advertisers and 
media companies to understand the commercial 
implications of new consumer technologies. Nigel is 
a marketer at heart, but with an intuitive sense of the 
potential of digital technologies. His particular focus 
is the evolution of commercial advertising models 
in media markets affected by the advent of new 
consumer technology. 

Founded in 1998, Decipher has worked on interactive 
media and technology projects for a wide range of 
clients including Warner, Virgin Media, ITV, the BBC, 
Sky, UKTV, Channel 4, Sony, Thinkbox and the UK 
Government. Decipher has pioneered research into 
the impact of convergent media, PVRs, VOD and 
connected devices on TV advertising markets.

Alistair Thom
Managing Director, Freesat

Alistair leads Freesat as Managing Director, overseeing 
the continued successful growth and innovation of 
the TV service. He has overall P&L responsibility for 
the strategic development as well as the day-to-day 
operations of Freesat and leads a multi-disciplinary 
team, which works across the broadcasting, retail and 
technology sectors. 

Before joining Freesat in 2012, Alistair worked as a 
management consultant for KPMG where he advised 
FTSE-listed organisations on a wide range of issues, 
primarily focusing on developing and implementing 
strategies to improve business performance.

Dr Maggie Aderin-Pocock MBE
Scientist and Broadcaster

Scientist and broadcaster Dr Maggie Aderin-Pocock 
presents The Sky at Night. Maggie has fronted a 
number of space documentaries, and regularly appears 
on science and non-science programmes. 

From a modest background and diagnosed with 
dyslexia, Maggie studied at Imperial College where 
she obtained her degree in Physics and a PhD in 
Mechanical Engineering. After her studies, she toured 
the UK speaking to inner-city schools about what 
scientists do and how to become one. 

She has worked in bespoke instrumentation in 
both industrial and academic environments. These 
instruments have ranged from hand-held land mine 
detectors to an optical subsystem for the James Webb 
Space Telescope (the replacement for the Hubble 
space telescope).

Dr William Cooper
Media Technology Analyst and Consultant

William provides thought leadership and advises 
clients around the world on strategy and 
implementation around broadband and broadcast 
convergence.
Previously, as head of interactive at BBC Broadcast, 
William operationally managed services on satellite, 
terrestrial, cable television and online.

William has a PhD in Communications, specialising 
in ‘video literacy’. A regular speaker at international 
conferences and frequent commentator on media 
matters, he began his career as a broadcast journalist 
and has over 30 years of professional experience 
working in the television, video and digital media. 

He publishes the Multiscreen Index of leading pay-
television services worldwide and edits the Connected 
Vision newsletter for informitv.com.
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Jonathan Thompson
CEO, Digital UK

As CEO of Digital UK Jonathan leads the technical and 
strategic development of the UK’s biggest TV platform, 
Freeview. In 2015, Jonathan oversaw the launch of 
Freeview Play, the connected TV service built into TVs 
which combines catch-up, on-demand and live TV all in 
one place. 

Jonathan has been instrumental in the recent launch 
of Freeview’s new mobile app, which allows viewers to 
browse, search and watch content from across a range 
of broadcasters on the go.

Jonathan is also responsible for Digital UK’s day-to-
day management of digital terrestrial television (DTT) 
and development of the long-term strategy for the 
platform.

Susie Buckridge
CEO, YouView

Susie was appointed CEO of YouView, the award-
winning digital television platform owned by BT, 
TalkTalk, BBC, ITV, Channel 4, Channel 5 and Arqiva, 
in February 2019. Susie was previously Director of 
Product & Business Development at YouView driving 
the product’s evolution from launch through to today’s 
cloud-based, data rich TV platform in 3 million UK 
homes. 

Susie joined YouView from the BBC where she was 
Head of Strategy with a primary focus on future media 
initiatives and platform strategy. 

Before the BBC she worked as a consultant at 
Capgemini and Ernst & Young on strategy and 
transformation projects across the UK and the Middle 
East.
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Graeme Hutcheson
Director of Advanced Advertising, Sky

Graeme is responsible for Sky’s advanced advertising 
solutions including Sky AdSmart, Sky’s revolutionary 
platform that serves different ads to different Sky 
households watching the same programme based on a 
variety of targeting attributes.

Prior to joining Sky, Graeme was Head of Video and 
Emerging Platforms at Specific Media, and responsible 
for launching their commercial video on demand 
solutions to market. 

He spent the first 12 years of his career working at 
media agencies, Mindshare and Mediacom where he 
held roles in TV investment trading, implementational 
planning and emerging platforms.

Alison Davis
Industry Lead for Telco, Entertainment and Media, IBM
 

Alison is a seasoned media, entertainment and 
telecommunications professional with over 20 years’ 
experience. Alison started her career at M&C Saatchi 
before joining UK cable operator ntl and leading the 
development of the UK’s first digital TV advertising 
proposition. 

Alison then took on responsibility for commercial 
development across ntl’s mobile, online and TV 
platforms. With the subsequent creation of Virgin 
Media, Alison led the cultural transformation of the 
amalgamated interactive teams and integrated 
website offerings.

Jane Ostler
Global Head of Media, Insights Division, Kantar

Jane is Global Head of Media, Insights Division at 
Kantar, the global research firm. In this role, which 
covers Kantar Millward Brown and Kantar TNS, Jane is 
responsible for media effectiveness strategy, ensuring 
the evolution and delivery of solutions and expertise to 
address clients’ needs.

Prior to this, Jane led creative and media digital units at 
Ogilvy, Mindshare and JWT before a spell in early-stage 
venture capital. She then moved client-side to Digital 
UK, which managed the UK’s switchover from analogue 
to digital TV. 

Jane led on marketing strategy, managed agencies, 
execution and audience support, and subsequently 
moved in to the role of Communications Director 
at Digital Radio UK, then UK MD for Media & Digital 
at Kantar Millward Brown. Jane is also a qualified 
architect and has two teenage boys.

David Cutts 
Managing Director, S&T

David has spent more than 20 years in the advanced TV 
industry, including a decade dealing with conditional 
access issues in MAC and DVB environments. During 
this time he worked with GI (Now Motorola) in San 
Diego on Eurocypher and for France Telecom on 
Viaccess and DVB CI design. 

David was chairman of the DAVIC security group in the 
mid-1990s. In 1996, with Nick Birch, he formed S&T, an 
acclaimed innovator of technologies for interactive 
TV production, playout, reception and monitoring, 
enabling broadcasters to deploy value-added services 
to viewers worldwide.

S&T provides complete MHEG systems for 
broadcasters, MHEG engines for DVB receivers and 
stream generation equipment for OCAP and MHP and 
HbbTV systems in the US and around the world.
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Jon Culshaw
Impressionist & Comedian

Jon Culshaw is warmly regarded by many as Britain’s 
best impressionist with an unmatched versatility and a 
catalogue of over 350 voices and impersonations. 

A lifelong astronomy enthusiast, Jon was a part of the 
team on the world’s longest-running programme, The 
Sky at Night, first appearing with Sir Patrick Moore on 
the show’s 50th anniversary. As a self-confessed fan of 
Doctor Who, Jon is responsible for voicing many of the 
audiobooks, with frighteningly accurate impressions of 
Tom Baker and Jon Pertwee.

Jon first made international headlines in 1998 by calling 
the switchboard of 10 Downing Street and fooling the 
operators with his impression of William Hague. He 
was put directly through to Prime Minister Tony Blair!

James Burke
Broadcaster, Historian, Futurist, Author

James began working at BBC TV on Tomorrow’s World 
in 1965 and went on to become chief reporter on the 
Apollo moon missions. He was main presenter of the 
BBC’s coverage of the first moon landing in 1969. 

For more than 40 years he has produced, directed, 
written and presented award-winning television series 
on the BBC, PBS, Discovery Channel and The Learning 
Channel. These include historical series, such as 
Connections (aired in 1979, it achieved the highest-
ever documentary audience); The Day the Universe 
Changed; Connections2 and Connections3. 

A bestselling author, his publications include: 
Tomorrow’s World, Tomorrow’s World II, Connections, 
The Day the Universe Changed, Chances, The 
Axemaker’s Gift (with Robert Ornstein), The Pinball 
Effect, The Knowledge Web, Circles, and American 
Connections. 
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Leah Kurta
Research Psychologist, i2 media research

Leah is a Research Psychologist at i2 media research, 
the interdisciplinary team of experts in how humans 
and technology can work together – for the benefi t 
of consumers and business. Leah uses psychological 
research methods to understand the user experience 
of new technologies and digital media. She provides 
insights which inform commercial, communications 
and economic strategies for clients across the 
technology and media industry. 

For the TV industry Leah has helped to identify the 
risks and benefi ts of transformative technologies 
like personalisation and 5G for both the industry 
and consumer. This research aims to inform the 
optimisation of the users experience of digital TV and 
the development of sustainable business models for 
the industry.

Polly Borden
Research Psychologist, i2 media research

As a Research Psychologist at i2 media research, 
Polly specialises in the user experience of immersive 
media and interpersonal interaction with extended 
reality. Polly provides insights to help businesses 
optimise user experience and enhance their 
communication and economic strategies. Her 
previous work involved the development of a toolkit 
to measure audience impact, engagement and the 
economic value of immersive media.

For the TV industry Polly explored the consumers’ 
response to new technologies like 5G and 
personalisation. She focused on where these 
behavioural and consumer insights could inform 
the development of new partnerships and business 
models.

Maria Rua Aguete
Executive Director, Media, Service Providers & 
Platforms, IHS Markit

Maria leads the strategic development and manages 
the day-to-day operations of a team of analysts 
tracking the evolution of global service providers 
and operators. She created the team while at Screen 
Digest, now part of IHS Markit. 

Maria has participated in reports, including the 
European Cable Yearbook and has led or been a 
signifi cant contributor to many consulting projects 
for high profi le media and technology companies. 
These have included: market launch plans for an 
emerging television group; launching a Latin American 
DTT platform for a major channel group; evaluating 
purchase of a satellite pay-TV provider for a private 
equity group; and performing commercial due 
diligence on a cable TV components business for a 
major international bank. 

Adrian Baschnonga
Global Lead Telecommunications Analyst, EY

Adrian is Global Lead Telecommunications Analyst at 
EY, responsible for thought leadership and insights 
covering the industry. He also advises clients on 
strategic issues and is regularly quoted in the press 
on a number of themes, from smart home adoption to 
5G policy. He has been with EY for 12 years and before 
that was European Telecoms Analyst at IHS, having 
begun his career at Informa Telecoms and Media.
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Professor Jonathan Freeman 
Managing Director, i2 media research and Professor of 
Psychology, Goldsmiths, University of London

Jonny is a leading expert in digital media psychology. 
Using psychology research methods, he has developed 
and applied a body of knowledge to optimise digital 
media products and services, focusing on user 
experience, and the effectiveness of communications.

In his 20+ years’ experience, Jonny has been 
instrumental in identifying the needs of television 
audiences and he has consulted widely with the 
TV industry to recognise business opportunities 
arising from transformative technologies such as 
personalisation and 5G. 

At Goldsmiths, Jonny has built an applied research 
team with expertise in innovative methodologies (from 
physiology and eye-tracking, to behavioural analysis) to 
apply to R&D challenges.

Matt Hill 
Director of Research & Planning, Thinkbox

At Thinkbox, the marketing body for UK commercial 
TV in all its forms, Matt leads the team responsible 
for building a comprehensive understanding of TV’s 
continued ability to drive effectiveness and the 
evolving way in which it is being consumed. The 
Research & Planning team also communicates those 
key fi ndings and insights with the wider industry. 

Matt joined Thinkbox in 2015 from Channel 5 where 
he headed the broadcaster’s Planning & Insight team. 
Prior to Channel 5 Matt worked as Research Manager 
at Virgin Media, and Sales & Research Executive at 
Attentional. Matt is a frequent speaker at media 
industry events and regular contributor to leading 
publications and blogs.
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www.fastly.com

Deliver seriously beautiful 
videos, everywhere fans watch. 
Move beyond your Content Delivery Network, and meet your 
most demanding video and streaming needs with our edge 
cloud platform — built for speed, scale, and security across 
devices. That means it’s bye bye buffering, and hello incredible 
user experiences. 

Behind the best of the web.

© 2019 Fastly, Inc. All Rights Reserved
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Fabio Murra
SVP, Product Marketing and Solutions, V-Nova

Fabio Murra is SVP Product Marketing and Solutions 
at V-Nova, where he drives the defi nition and launch 
of new solutions for the digital television and media 
market. With over 17 years of broadcast and telecoms 
experience, Fabio has been heavily involved in both 
the design and deployment of cutting-edge solutions 
across the entire media and television delivery chain, 
from news and sports gathering, through content 
preparation and delivery networks, to consumer 
homes and devices. 

Fabio brings to V-Nova deep expertise in the fi elds of 
product management, marketing and communication 
in the TV & Media industry where he successfully 
launched multiple new and award-winning products. 
Fabio holds three degrees: MSc in Electronic 
Engineering from Padua University, Italy, a Master 
in Engineering Science from the University of Cork, 
Ireland and a Marketing degree from Winchester 
University, UK.

Paul Gray
Research and Analysis Director, TV, Consumer 
Electronics and Devices, IHS Markit

Paul joined IHS in 2014 when IHS acquired 
DisplaySearch, a leader in primary research and 
forecasting on the global display market. At 
DisplaySearch, Paul served as director of European 
research. In addition to TVs, he also covered wearable 
devices, digital broadcast and semiconductor 
technology. He conducted in-depth analysis and 
forecasting of wearable devices, connected TV and 4K 
Ultra HD.  

Paul has more than 20 years of experience in market 
intelligence, marketing and product management. 
His work includes forecasting, product strategy, 
investment and R&D decisions. He has also been 
involved in consulting and conferences, and he 
has been cited as an expert in numerous leading 
publications.
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Taking  TV viewers further

www.netgem.tv

Your TV. Reinvented. 
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SPONSORS AND EXHIBITORS 
Thank you to all our DTG Summit 2019 sponsors, exhibitors and partners. As a self-funding membership organisation your support is 

both valued and appreciated.

If you are interested in sponsoring the DTG Summit next year, please get in touch with Alexia Sciplino – Corporate Development via 

asciplino@dtg.org.uk
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Can you move 
your business as 
fast as consumer 
behavior changes?
ey.com/uk/tmtdigitalhome2019 #BetterQuestions

BOOK A TEST

UKAS-accredited test facility and 
Notified Body with packages covering:

• Radio

• Television

• Satellite

• RED

customerservices@dtg.org.uk www.dtgtesting.com

+44 (0)207 840 6550 

contact us today

DTG Testing - Summit Brochure Ad.indd   1 01/05/2019   17:15:12
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